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Desc: Interactive game that allowed
viewers to throw darts at Chad, from
within the bamner.
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The Man Cave integrated marketing campaign immerses consumers into the world of our
favorite four quirky sales guys, where they learn about the benefits of the Alltel brand
and the shortcomings of the other networks. It’s a natural extension of Alltel’s popular
television campaign — further developing the characters and storyline.
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As a cornerstone of the campaign, the Official Man Cave website offers unique insight
into the core Alltel marketing characters with an immersive 3D tour of their “secret
lair” featuring exclusive wvideos, interactive flash games, and user generated content.
Visitors can also unlock hidden rooms and videos, as well as exclusive online offers for
Alltel’s web store. All of which, combines for an entertaining and memorable experience
that teaches users about the Alltel brand.
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