lain
Lanivich
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Summary
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Contact Info

3371 York Rd, Rochester Hills, M1 48309

Mobile: 586.871.8113

Email: jain.lanivich@gmail.com

Portfolio: https://www.iainlanivich.com/

LinkedIn: https://www.linkedin.com/in/iainlanivich/

Bold ideas. Energized teams. Detroit roots.

Award-winning Executive Creative Director known for building
high-performing creative organizations, shaping culturally resonant
brands, and delivering innovative storytelling across advertising, digital,
PR, and experiential. Recognized with 145+ industry awards, featured in
Forbes, Fast Company, The Wall Street Journal, and The New York Times, and
presented at SXSW Interactive, TikTok #ForYou Summit and Cannes
Lions. Energetic team leader, creative problem-solver, and
culture-builder with deep experience across automotive, technology,
travel, health, and entertainment.

¢ Branding: Created Detroit Lions’ One Pride platform — now in its
12th+ year and recognized at the NFL Owners Meeting.

o Branded Music: Led Pure Michigan’s Pure Sounds of Michigan album —
Billboard #9 (New Age Chart) + Detroit Music Award winner.

o Branded Film: Creative lead on REVOLUTION: The GMC HUMMER EV
— feature-length documentary premiered on the HISTORY Channel;
won PRWeek + Webby Awards.

o Social: Shattered TikTok benchmarks with the My Chevy Truck
campaign featuring viral artist Breland.

o Influencer: Led Cadillac’s It’s Time to Let Go Super Cruise celebrity
influencer campaign — 101M+ impressions, 5M+ earned reach, and
awards from Webbys, Shortys, SABRE.

e PR:Drove creative for Chevy Suburban’s Hollywood Walk of Fame
star, generating 2.3B earned media impressions.

o Partnerships: Chevy x The LEGO Movie 2 — Master-Building the All-New
Silverado — Best in Show (Adcraft Detroit) + Best in Automotive
(Shorty Awards).

e Pro-Bono: Presented at SXSW Interactive during Detroit’s
bankruptcy, spotlighting the city’s entrepreneurial momentum and
potential—resulting in significant positive national press.

o Talent Collaboration: Directed content with Elizabeth Banks, Sofia
Vergara, Chris Pratt, Tiffany Haddish, Jeff Daniels, Joe Manganiello,
Jonas Brothers, Barry Sanders, Matthew Stafford, Dale Earnhardt Jr.,
and more.

o Leadership / Team Results: Built a 40+ person creative organization
at Weber Shandwick and helped secure back-to-back GM Supplier of
the Year awards.
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Experience

Head of Brand Creative & Content, Ford Pro
FORD MOTOR COMPANY | 2021-2025 | DETROIT, MI (HYBRID)

Lead creative strategy, brand development, and storytelling for Ford
Pro’s global commercial business, supporting software, charging,
service, and connected vehicle solutions.

Build and direct integrated creative and content functions across
brand, digital, social, experiential, CRM, PR, sales and training.
Manage multi-agency ecosystem: Wieden+Kennedy, VML,
VaynerMedia, Razorfish, Civic, Burson, Imagination, Jackson Dawson,
Latcha, One Magnify, and more.

Partner with Ford’s tech teams to explore Al solutions that improve
content efficiency and scale.

EVP, Executive Creative Director
WEBER SHANDWICK (IPG) | 2015-2021 | DETROIT, Ml

Rebuilt and led Detroit’s creative practice, growing the team from 7 to
40+ while elevating creative output across PR, social and integrated
campaigns.

Delivered award-winning work for GM, Pure Michigan, Spectrum
Health, MEDC, and others.

Created the GM Story Bureau, an embedded content studio across
General Motors, Cadillac, Chevrolet, GMC, Buick, and OnStar brands.
Led creative for multiple new business wins including Chevrolet
Social, Chevy Motorsports Social, GM Story Bureau, Spectrum Health,
Priority Health, Pure Michigan/MEDC, and AutoZone Social.

Group Digital Creative Director
CAMPBELL EWALD (IPG) | 2000-2015 | DETROIT, MI

Advanced from Associate Digital Producer to Group Creative
Director, leading digital creative and transformation across major
accounts.

Led award-winning digital and advertising campaigns for Chevrolet,
U.S. Navy, Carhartt, Detroit Lions, Alltel Wireless, and more.

Founded CE Labs, embedding Detroit tech startups within the agency
to accelerate innovation.

Helped win and retain major accounts including Cadillac, U.S. Navy,
USAA, Zipcar, Owens Corning, Dow Chemical, and Detroit Lions.

Business Analyst
COMPUWARE (STAFFED AT FORD) | 1998-2000 | DEARBORN, Ml

Supported Ford’s global help desk (6,000+ calls/week), advancing to
third-level payroll systems support.

Led QA, plant application launches, and training.

Earned Ford Consumer-Driven Quality Award for redesigning
internal website, saving $2.4M annually.



Education
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Skills

References

Entrepreneurial Thinking (Executive Training for Creative Directors)
VCU Brandcenter (Virginia Commonwealth University) | 2014 | Richmond, VA

Digital Leadership & Management (Executive Training for Creative Directors)
VCU Brandcenter (Virginia Commonwealth University) | 2009 | Richmond, VA

eBusiness & Project Management
University of Phoenix | 1999-2000 | Remote

Business Information Systems
Macomb Community College | 1997-1999 | Warren, Ml

Computer Science
Michigan Technological University | 1995-1996 | Houghton, Ml

High School Diploma
St. Clement Catholic High School | 1991-1995 | Center Line, Ml

Billboard ¢ Cannes Lions e Effies ¢ One Show e CLIO ¢« Webby e Shorty
PRWeek ¢ SABRE ¢ Adweek ¢ The Drum e Telly ¢ FWA ¢« OMMA Awards
MMA Smarties X e« Adrian Awards e WTM London e The D Show (Adcraft
Detroit) ¢ IAC Awards e WMA WebAwards e Mobius e Detroit Music
Awards e Techweek 100 (Detroit) « Screen Magazine « Campbell Ewald
Creative of the Year ¢ and more.

Creative Leadership ¢ Creative Direction e Brand Storytelling
Integrated Marketing e Integrated Campaigns e Copywriting
Scriptwriting ¢ Video ¢ Content Creation ¢ B2C e B2B e Public Speaking
Executive Presentations e Creative Strategy e Content Ideation
Creative Problem Solving e Branding e Advertising e Digital Creative
Digital Strategy e Digital Media e Social Media e Public Relations ¢ Web
Design & Development e Application Design & Development
Information Architecture e« Content Strategy ¢ UX Design ¢ SEO ¢ SEM
CRM e Email & Direct Marketing e Sports Marketing ¢ Motorsports
Experiential & Event Marketing e Trade Shows e Sales Enablement
Consumer & Dealer Training e Al-Driven Content Creation e Technical
Writing e Business & Functional Requirements e Operations
Management ¢ Change Management ¢ Corporate Restructuring ¢ Adobe
Creative Cloud e Microsoft Office ¢ Microsoft Teams e Slack ¢ Webex
Figma e and more.

Available upon request.



	Iain​Lanivich 
	Contact Info 
	3371 York Rd, Rochester Hills, MI 48309 
	Summary 
	Bold ideas. Energized teams. Detroit roots. 
	Award-winning Executive Creative Director known for building high-performing creative organizations, shaping culturally resonant brands, and delivering innovative storytelling across advertising, digital, PR, and experiential. Recognized with 145+ industry awards, featured in Forbes, Fast Company, The Wall Street Journal, and The New York Times, and presented at SXSW Interactive, TikTok #ForYou Summit and Cannes Lions. Energetic team leader, creative problem-solver, and culture-builder with deep experience across automotive, technology, travel, health, and entertainment. 
	Highlights 
	Experience 
	Head of Brand Creative & Content, Ford Pro 
	FORD MOTOR COMPANY | 2021–2025 | DETROIT, MI (HYBRID) 
	●​Lead creative strategy, brand development, and storytelling for Ford Pro’s global commercial business, supporting software, charging, service, and connected vehicle solutions. 
	●​Build and direct integrated creative and content functions across brand, digital, social, experiential, CRM, PR, sales and training. 
	●​Manage multi-agency ecosystem: Wieden+Kennedy, VML, VaynerMedia, Razorfish, Civic, Burson, Imagination, Jackson Dawson, Latcha, One Magnify, and more. 
	●​Partner with Ford’s tech teams to explore AI solutions that improve content efficiency and scale.​ 

	EVP, Executive Creative Director 
	WEBER SHANDWICK (IPG) | 2015–2021 | DETROIT, MI 
	●​Rebuilt and led Detroit’s creative practice, growing the team from 7 to 40+ while elevating creative output across PR, social and integrated campaigns. 
	●​Delivered award-winning work for GM, Pure Michigan, Spectrum Health, MEDC, and others. 
	●​Created the GM Story Bureau, an embedded content studio across General Motors, Cadillac, Chevrolet, GMC, Buick, and OnStar brands. 
	●​Led creative for multiple new business wins including Chevrolet Social, Chevy Motorsports Social, GM Story Bureau, Spectrum Health, Priority Health, Pure Michigan/MEDC, and AutoZone Social.​ 

	Group Digital Creative Director 
	CAMPBELL EWALD (IPG) | 2000–2015 | DETROIT, MI 
	●​Advanced from Associate Digital Producer to Group Creative Director, leading digital creative and transformation across major accounts. 
	●​Led award-winning digital and advertising campaigns for Chevrolet, U.S. Navy, Carhartt, Detroit Lions, Alltel Wireless, and more. 
	●​Founded CE Labs, embedding Detroit tech startups within the agency to accelerate innovation. 
	●​Helped win and retain major accounts including Cadillac, U.S. Navy, USAA, Zipcar, Owens Corning, Dow Chemical, and Detroit Lions.​ 

	Business Analyst 
	COMPUWARE (STAFFED AT FORD) | 1998–2000 | DEARBORN, MI 
	●​Supported Ford’s global help desk (6,000+ calls/week), advancing to third-level payroll systems support. 
	●​Led QA, plant application launches, and training. 
	●​Earned Ford Consumer-Driven Quality Award for redesigning internal website, saving $2.4M annually. 


	Education 
	Entrepreneurial Thinking (Executive Training for Creative Directors) 
	VCU Brandcenter (Virginia Commonwealth University) | 2014 | Richmond, VA 

	Digital Leadership & Management (Executive Training for Creative Directors) 
	VCU Brandcenter (Virginia Commonwealth University) | 2009 | Richmond, VA 

	eBusiness & Project Management 
	University of Phoenix | 1999–2000 | Remote 

	Business Information Systems 
	Macomb Community College | 1997–1999 | Warren, MI 

	Computer Science 
	Michigan Technological University | 1995–1996 | Houghton, MI 

	High School Diploma 
	St. Clement Catholic High School | 1991–1995 | Center Line, MI 


	Awards & Recognition 
	Skills 
	References 

