
 

Iain 
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Innovative Brand Storyteller 
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Mobile: 586.871.8113 
Email: iain.lanivich@gmail.com 
Portfolio: https://www.iainlanivich.com/  
LinkedIn: https://www.linkedin.com/in/iainlanivich/  

 

 

Core Skills 
Creative Leadership 
Brand Storytelling 
Integrated Campaigns 
Digital & Social Media 
Public Relations (PR) 
Creative Strategy 
Content Strategy 
Content Development 
Copywriting & Video 
Experiential 
New Business Presentations 
Innovation Programs 
Team Building 

 

Bold ideas. Energized teams. Detroit roots. 

Proven, award-winning Executive Creative Leader with extensive experience 
leading creative teams and delivering integrated brand storytelling across 
advertising, digital, PR, social, and experiential. Entrepreneurial in approach 
and hands-on by nature, with a focus on identifying what’s needed, solving 
problems, and driving flawless execution while aligning creative strategy with 
business objectives and translating complex challenges into effective creative 
solutions. Recognized with 145+ industry awards and featured in Forbes, Fast 
Company, The Wall Street Journal, and The New York Times. Speaker at SXSW 
Interactive, TikTok #ForYou Summit, and Cannes Lions. Industry experience 
includes automotive, technology, travel, health, and entertainment, with a 
leadership style grounded in trust, collaboration, and results. 

 
 

Brands 
 

General Motors 
Chevrolet 
Chevy Motorports 
Cadillac 
GMC 
OnStar 
Ford Pro 
Lear 
Zipcar 
Carhartt 
Detroit Lions 
Pure Michigan / MEDC 
University of Michigan 
U.S. Navy 
USAA 
USPS 
Federal Student Aid 
Kaiser Permanente 
Spectrum Health 
Priority Health 
Carolinas Healthcare System 
Chicken of the Sea 
Alltel Wireless 
Owens Corning 
Consumers Energy 
McKesson 
Taubman 
And more 

 

Highlights 
 

Leadership: Built a 40+ person 
creative organization at Weber 
Shandwick and helped secure 
back-to-back GM Supplier of 
the Year awards. 
 
Branding: Created Detroit Lions’ 
One Pride platform — now in its 
12th+ year and recognized at the 
NFL Owners Meeting. 
 
Social Media: Shattered TikTok 
benchmarks with the My Chevy 
Truck campaign featuring viral 
artist Breland. 
 
Influencer: Led Cadillac’s It’s Time 
to Let Go Super Cruise celebrity 
influencer campaign — 101M+ 
impressions, 5M+ earned reach, and 
awards: Webbys, Shortys, SABRE. 
 
Pro-Bono: Presented at SXSW 
Interactive during Detroit’s 
bankruptcy, spotlighting the city’s 
entrepreneurial momentum and 
potential — resulting in significant 
positive national press. 

Branded Film: Creative lead on 
REVOLUTION: The GMC HUMMER EV 
— feature-length documentary 
premiered on the HISTORY Channel; 
won PRWeek + Webby Awards. 
 
Branded Music: Led Pure Michigan’s 
Pure Sounds of Michigan album — 
Billboard #9 (New Age Chart) + 
Detroit Music Award winner. 
 
Public Relations: Drove creative for 
Chevy Suburban’s Hollywood Walk of 
Fame star, generating 2.3B earned 
media impressions. 
 
Partnerships: Chevy x The LEGO 
Movie 2 — Master-Building the All-New 
Silverado — Best in Automotive 
(Shorty Awards) + Best in Show 
(Adcraft Detroit). 
 
Talent Collaboration: Directed 
content with Elizabeth Banks, Sofia 
Vergara, Chris Pratt, Tiffany Haddish, 
Jeff Daniels, Joe Manganiello, Jonas 
Brothers, Barry Sanders, Matthew 
Stafford, Dale Earnhardt Jr., and more. 
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Awards & 
Recognition 
 

Cannes Lions 
Effies 
One Show 
CLIO 
Webby 
Shorty 
Billboard 
PRWeek 
SABRE 
Adweek 
The Drum 
Little Black Book 
Telly 
FWA 
OMMA Awards 
MMA Smarties X 
WTM London 
The D Show (Adcraft) 
IAC Awards 
WMA WebAwards 
Mobius 
And more 
 

 

Education 
 

Entrepreneurial Thinking 
VCU Brandcenter: Executive 
Training for Creative Directors 

Digital Leadership 
& Management 
VCU Brandcenter: Executive 
Training  for Creative Directors 

eBusiness & 
Project Management 
University of Phoenix 

Computer Science 
Michigan Technological University 

Business Information Systems 
Macomb Community College 

Head of Brand Creative & Content, Ford Pro 
FORD MOTOR COMPANY | 2021–2025 
 

Led creative strategy, brand development, and storytelling for Ford Pro’s global 
commercial business, supporting software / SaaS, charging, service, and 
connected vehicle solutions. 
 

● Built and led integrated brand creative and content organization, aligning 
storytelling across digital, social, experiential, CRM, PR, sales and training. 

● Established and managed multi-agency ecosystem: Wieden+Kennedy, VML, 
VaynerMedia, Razorfish, Civic, Burson, Imagination, and more. 

● Partnered with product, technology and data teams to pilot AI-enabled solutions 
intended to improve content efficiency and scale. 

EVP, Executive Creative Director 
WEBER SHANDWICK (IPG) | 2015–2021 
 

Rebuilt and scaled Detroit’s creative practice from 7 to 40+ creatives, 
transforming it into a high-performing, award-winning team delivering PR-led, 
social, and integrated campaigns. 

 

● Delivered nationally recognized creative work for General Motors, Chevrolet, 
Cadillac, GMC, Pure Michigan, and more. 

● Created the GM Story Bureau, an enterprise-wide content studio supporting all 
GM brands, establishing a new model for always-on brand storytelling. 

● Drove agency growth by leading creative for multiple new business wins: 
Chevrolet Social, Chevy Motorsports, GM Story Bureau, Spectrum Health, 
Priority Health, Pure Michigan / MEDC, and AutoZone Social. 

Group Digital Creative Director 
CAMPBELL EWALD (IPG) | 2000–2015 
 

Progressed from Associate Digital Producer to Group Digital Creative Director, 
helping lead the agency’s digital transformation during the emergence of social, 
mobile, and integrated digital marketing. 

 

● Led award-winning digital and integrated campaigns for Chevrolet, the U.S. Navy, 
Carhartt, Detroit Lions, Alltel Wireless, contributing to long-term brand growth 
and account retention. 

● Founded CE Labs, embedding Detroit-based tech startups within the agency to 
accelerate innovation, experimentation, and emerging-platform adoption. 

● Supported major account growth and retention, contributing to wins and 
long-term partnerships with Cadillac, the U.S. Navy, USAA, Zipcar, Owens 
Corning, Dow Chemical, the Detroit Lions, and more. 

 

 

Personal 
 

Beyond my professional accomplishments, I’m a married father of three, a local 
comic, an unapologetic Detroit Lions superfan, and a lead singer who has 
fronted multiple rock bands. 
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Recommendations 
The following testimonials reflect perspectives from clients, senior leaders, partners, and teammates across 
industries and career stages—highlighting a hands-on, collaborative creative leader known for passion, clarity, and 
delivering ideas that move the business forward. See more recommendations on LinkedIn. 

 

“A creative leader with strong 
business acumen and a get-it-done 

mentality, who always thinks bigger 
than the assignment.” 

Ted Cannis 
Former CEO, Ford Pro 
Ford Motor Company 

“Energizes any meeting he joins, with 
the rare gift of being able to listen 
with the same intensity as his own 

ideas and perspective.” 

Julian James Watt 
Chief Creative Officer 

VML 

“Consistently demonstrated a deep 
commitment to the creative process, 
striving for excellence and rolling up 

his sleeves when needed.” 

Michele Silvestri 
Global President 

Hogarth Worldwide 

“Every project with Iain 
establishes a new benchmark 

in the industry.” 

Heather Stewart 
Former General Director, 

Global Media & Marketing Services 
General Motors 

“One of the most innovative 
and culturally savvy creative leaders 

I’ve ever worked  with.” 

Dave Aglar 
Integrated Media Lead, N.A. 

Weber Shandwick 

“An ideas-driven, creativity machine 
whose infectious enthusiasm 

for the work makes things happen.” 

Tim Stafford 
Managing Director 

Imagination 

“Particularly skilled 
at seeing the bigger picture 

and thinking across the 
entire landscape.” 

Steve Chiles 
Global Chief Digital Officer 

WPP 

“Brings an off-the-charts level 
of passion, strategic insight, and 

out-of-the-box creativity to every 
endeavor he embarks on.” 

Ann Carey 
Executive Director 

VML 

“One of the most 
business-oriented, yet 

innovation-minded Creative 
Directors with whom I've worked.” 

Candace Graham 
Chief Marketing Officer 

Bank OZK 

“...a unique, creative energy 
and passion for digital that 

inspires others.” 

Wanda Young 
Former Global CMO, Ford Pro 

Ford Motor Company 

“In a business of idea people, 
tech people, and people people, 
Iain’s all three rolled into one.” 

Zak Stawski 
Creative Lead 

Shopify 

“Equally comfortable with 
digital ideas, television spots 

and physical creative.” 

Christian Manzella 
Vice President, UX 

Lululemon 

“A great partner, a good human 
and an outstanding creative talent.” 

Robert Guay 
Global CEO 

GTB 

“He's high-energy. 
The gears are always turning.” 

Shane Kaszyca 
VP, Information Technology 

Whisker 

“His enthusiasm is apparent 
and his passion is contagious.” 

Jordon (Crimmins) Pullen 
Business Development Manager 

Polytag Limited 
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	Iain​Lanivich 
	Summary 
	Bold ideas. Energized teams. Detroit roots. 
	Award-winning Executive Creative Director with extensive experience leading creative teams and delivering integrated brand storytelling across advertising, digital, PR, social, and experiential. Entrepreneurial in approach and hands-on by nature, with a focus on identifying what’s needed, solving problems, and moving work forward while aligning creative strategy with business objectives and translating complex challenges into effective creative solutions. Recognized with 145+ industry awards and featured in Forbes, Fast Company, The Wall Street Journal, and The New York Times. Speaker at SXSW Interactive, TikTok #ForYou Summit, and Cannes Lions. Industry experience includes automotive, technology, travel, health, and entertainment, with a leadership style grounded in trust, alignment, and results.​ 
	 
	​Highlights 
	​Experience 
	​Head of Brand Creative & Content, Ford Pro 
	FORD MOTOR COMPANY | 2021–2025 
	●​Built and led integrated brand creative and content organization, aligning storytelling across digital, social, experiential, CRM, PR, sales and training. 
	●​Established and managed multi-agency ecosystem: Wieden+Kennedy, VML, VaynerMedia, Razorfish, Civic, Burson, Imagination, and more. 
	●​Partnered with product, technology and data teams to pilot AI-enabled solutions intended to improve content efficiency and scale. 

	EVP, Executive Creative Director 
	WEBER SHANDWICK (IPG) | 2015–2021 
	Rebuilt and scaled Detroit’s creative practice from 7 to 40+ creatives, transforming it into a high-performing, award-winning team delivering PR-led, social, and integrated campaigns. 
	●​Delivered nationally recognized creative work for General Motors, Chevrolet, Cadillac, GMC, Pure Michigan, and more. 
	●​Created the GM Story Bureau, an enterprise-wide content studio supporting all GM brands, establishing a new model for always-on brand storytelling. 
	●​Drove agency growth by leading creative for multiple new business wins: Chevrolet Social, Chevy Motorsports, GM Story Bureau, Spectrum Health, Priority Health, Pure Michigan / MEDC, and AutoZone Social. 

	Group Digital Creative Director 
	CAMPBELL EWALD (IPG) | 2000–2015 
	Progressed from Associate Digital Producer to Group Digital Creative Director, helping lead the agency’s digital transformation during the emergence of social, mobile, and integrated digital marketing. 
	●​Led award-winning digital and integrated campaigns for Chevrolet, the U.S. Navy, Carhartt, Detroit Lions, Alltel Wireless, contributing to long-term brand growth and account retention. 
	●​Founded CE Labs, embedding Detroit-based tech startups within the agency to accelerate innovation, experimentation, and emerging-platform adoption. 
	●​Supported major account growth and retention, contributing to wins and long-term partnerships with Cadillac, the U.S. Navy, USAA, Zipcar, Owens Corning, Dow Chemical, the Detroit Lions, and more. 


	​Education 
	​Entrepreneurial Thinking (Executive Training for Creative Directors) 
	VCU Brandcenter (Virginia Commonwealth University) | 2014 

	Digital Leadership & Management (Executive Training for Creative Directors) 
	VCU Brandcenter (Virginia Commonwealth University) | 2009 

	eBusiness & Project Management 
	University of Phoenix | 1999–2000 

	Business Information Systems 
	Macomb Community College | 1997–1999 

	Computer Science 
	Michigan Technological University | 1995–1996​ 
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